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Hi, my name is Jennifer Sargeant

As the creator of Digital Sargeant, I have
been utilizing Nextdoor since 2013 to
promote local businesses and have
recognized the vast potential for leveraging
hyperlocal marketing techniques. 

In 2020, I gained agency owner access to the
Nextdoor Advertising Center, enabling me to
manage ads for various local businesses
throughout the United States.

In mid-2023, Nextdoor approached me to
help develop their new advertising platform,
Nextdoor Ads Manager, as an Alpha user. 

I have successfully managed a significant
amount of Nextdoor advertising and
collaborated with a diverse range of local
businesses.

Here is what I’ve learned along the way. 
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Nextdoor Advertising Background

Using the NAC since early 2021

Asked to become an alpha user
of the NAM in 2023

Compared LITE to NAC in 2022
with better findings in the NAC

Managed healthy 5-figures
across diverse markets 

Best objective is awareness marketing
with leads as a secondary objective

Lead generation as the first
objective is disappointing

Great for hyperlocal marketing
to reach a new demographic

Low cost marketing when comparing
impressions and click-throughs to
other platforms
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Awareness style marketing approach 

Nextdoor Advertising
Methods of Success

Focus on one - four service offerings

Focus on one target area per $150 in
ad spend

Drive traffic to home page or service
page not sub domain or testing site

Change creative monthly

Post to the business profile

Re-post from the business
profile as a neighbor

Ask for reviews on the business
profile

D I G I T A L  S A R G E A N T  |  D I G I T A L S A R G E A N T . C O M



30k impressions
65 clicks to the website
Objective: Awareness
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292k impressions
694 clicks to the website
Objective: Awareness
“Most of our leads come from
Nextdoor” -Front Desk
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Multiple Months
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116k impressions
393 clicks to the website
Objective: Awareness
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171k impressions
598 clicks to the website
Objective: Awareness

Multiple Months
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190k impressions
529 clicks to the website
Objective: Awareness
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SERVICES START AT 
$250 A MONTH 

(DOESN'T INCLUDE AD SPEND)

DIGITALSARGEANT.COM

BOOK A FREE DISCOVERY 
CALL BY VISITING


